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The research fields for the program include (but are not limited to) ‘Organization
Theories and Organizational Behavior’, ‘Marketing Management’, ‘Strategic Man-
agement’, ‘Financial Management’, ‘Operations Management’, ‘Human Resource
Management’, ‘Information Management’, ‘Technology Management’, and ‘Deci-
sion Science’. Interdisciplinary research is strongly encouraged.
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Students are required to complete three semesters of the ‘Seminar on Thesis’ course.
The prerequisites include ‘Economics’, ‘Accounting’, ‘Statistics’, and ‘Introduc-
tion to Management’. Students are required to complete three fundamental courses
on research methodology. Students are required to complete six elective courses
for the nine specified fields mentioned above (one course for one field), and at least
three concentration courses related to her/his major research field. These courses
include those offered by the institute as well as those offered by the IMBA program
of the College of Management. Students who have completed prerequisites or elec-

tives prior to enrolment may apply for waiver.
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Curriculum table
(Applies to 2020 enrolled students)

1. prerequisites : Economics ~ Accounting ~ Statistics ~ Introduction to Management
2. seminars : Seminar on Thesis ~ independent study
3. elective courses :

fields fundamental courses advance courses
Industrial Economics ~ Business
Negotiation ~ Strategic Innovation and
System Dynamic Momentum -~
Innovation and Technology Transfer -
Strategic Industry Competition Analysis qnd
. Strategy ~ (GMBA) Global Business
Strategic Management . ) Management and Strategy ~ (GMBA)
Management [(GMBA)Strategic ]
Management Enterprise growth and M&A ~

International Business Management ~
Strategic Thinking in the Era of
Knowledge Economy - Seminar on
Leadership and Strategy - Research
Seminar on International Business

Organization
Theories and
Organizational

Organization Theory ~
Organizational

Organizational Change Seminar on
Vision, Strategy and Leadership
Organizational Behavior Seminar:
Occupational Health and Safety ~ Seminar
on  Organizational  Behavior
Organization Design and Management -

Behavior Behavior Business Survey and Research Method ~
Leadership and Occupational Health -
Seminar on Organizational Research
Methods

Human Human Resource [Special Topics in Personnel Selection ,

Resource

Management Performance Assessment (PHD)

Management
Marketing Research ~ Consumer Behav-
ior ~ Services Management ~ Retailing -
International Marketing ~ Leisure Indus-
try Marketing ~ Special Topics in Mar-

i : keting Research ~ Consumer Decision
Marketing Marketing Theory . g . .
Management Science ~ Integrated marketing communi-

cation ~ Technology Marketing ~ Market-
ing Research Seminar - Marketing strategy
planning and analysis - Cause-Related
Marketing ~ Sustainable Consumption And




Global Sustainable Development ~ Experi-
mental Design in Behavioral Studies ~ Mar-
keting Theory ~ Corporate Social Responsi-
bility and Marketing

Financial
Management

Financial Management

Financial Statement Analysis -~ China
Economy  Studies -~ Intermediate

Accounting(l) . Intermediate
Accounting(ll) ~ Fin Tech Industrial
Innovation and Transformation

Strategy,(GMBA) Financial Accounting,
(GMBA) Enterprise Accounting,
Econometrics, (GMBA)Enterprise
growth and M&A, (GMBA) Financial
Econometrics, (GMBA)  Corporate
Financial Accounting Research, Credit
Risk and Its Application - Research
Seminar on Financial Accounting and
Credit Risk (I) ~ Research Seminar on
Financial Accounting and Credit Risk
(1) ~ Business Analysis and Valuation -
Mergers and Acquisitions ~ Empirical
Analyses on Corporate Finance (I) -~
Empirical Analyses on Corporate Finance
(1) ~ Empirical Analyses on Financial
Accounting (1) ~ Empirical Analyses on
Financial Accounting (1) ~ Financial
Research Methods and Thesis Writing
(1) ~ Seminar on Corporate Financial
Management (1)

Information
Management

Information
Management

Python Programming and Basic Data
Structures ~ Artificial Intelligence in
Business - Big Data Analytics for Business
Intelligence -~ Introduction to Deep
Learning, Foundations of Al: From Basics
to Practice ~ Python for Data Analysis -
Information Security - Database Concept
and Practice ~ Deep learning in medical
image analysis

Operations
Management

Operation Management

Operation Research , Production and
Operation Management, ESG Business
and Management Practical Topics -
Numerical Optimization with
applications

Technology
Management

Entrepreneurship: New
Venture Creation
Innovation and
Technology Transfer

Visionary Leadership and

~ |Entrepreneurship Innovation ~ Network

Strategies: Method and Applications -
Science &  Technology Industry




Analysis -~ Fin  Tech, Industrial
Innovation and Transformation
Strategy - (GMBA) Entrepreneurship
and Global Business Competition
Literature Analysis on Technology
Management -~ (GMBA) Business
Development for Start-ups, (GMBA)
Global Technology Strategy,

(GMBA) Global Business Management
and Strategy - Strategic Thinking in the
Era of Knowledge Economy
Technological Innovation and
Entrepreneurship Management -~ The
Intelligent Industry and Technology
Innovation -~ Technology Management
and Issus of Technology Policy
Management  of  Research  and
Development and the Practice of
Entrepreneurship, Entrepreneurship and
New Venture Funding - BlockChain
Strategy and Digital Governance

Decision
Science

Decision Science

Operation  Management ~  Services
Management -~ Structural Equation
Modeling ~ Game Theory ~ Performance
Assessment -~ Hierarchical Linear
Models ~ Network Strategies: Method
and Applications, Organization Design
and Management, Global Business
Management -~ Linear Programming
Planning  Models  for  Logistics
Operations, Global Supply Chain
Management

research
methodology

Research Methods ~ Econometrics ~ Operations Research ~
Statistical Methods and Data Analysis ~ Multivariate Analysis ~
Structural Equation Modeling ~ Hierarchical Linear Models -

Statistical Research Methods, Growth Modeling, (GMBA),
Seminar on Marketing Research ~ Research Methodology for

Social Science -~ Experimental Design ~ Data Science for
Business ~ Machine Learning for Business ~ Artificial
Intelligence in Business ~ Data Science, Advanced
Operations Research ~ Metaheuristic Algorithms -

Communication Research Methods:Quantitative Approach -
Optimization Methods and Applications ~ Empirical
Analyses on Credit Risk (I) ~ Empirical Analyses on Credit
Risk (1) ~ Financial Research Methods and Thesis Writing
(I) ~ Meta-Heuristic Algorithm




*In case of any inconsistency between the English version and the Chinese version, the Chinese
version shall prevail.

* |If the course you want to take is not included in the courses listed, please fill in an application form
before taking the course and be recognized by the teacher in the relevant field of the department and
the PhD committee.



